
SEPTEMBER/OCTOBER 2016Fredericksburg Regional Business6

WHERE ARE THEY NOW?

When Plants Map won the grand prize at the 2014 
Made in FredVA contest, co-founders Bill  and Tracy 
Blevins were beginning to build a business around 

digital solutions to problems they had experienced in their 
home gardens.

The Spotsylvania County couple and Chris Muldrow, of 
Fredericksburg, make up the 
executive team. They created 
the website plantsmap.com to 
enable anyone who works with 
plants to organize, document 
and share their collections online. 

Plantsmap.com hosts 
botanical collections for diverse 
users, including managers of 
public parks, plant collectors, 
professionals, community 
groups, businesses and more.

Since winning the 
competition, the site has grown 
to host plant collections for 
more than 300 organizations 
across North America, and 
for thousands of individuals. 
Users have uploaded tens of 
thousands of plant profile pages.

 “What we want to do is map 
all of the plants and green spaces in the world,” Bill Blevins says.

Plantsmap.com’s revenue streams include sales of its 
interactive plant tags, which use QR codes to link physical 
plants to their online profiles on plantsmap.com. The company 
also sells premium services to users and has recently begun 
selling an expanded suite of digital solutions for businesses and 
organizations that work with plants.

Plants Map Tags Across the U.S.
Initially, Plantsmap.com gained a following among 

universities and public gardens with a mission for educational 
outreach. 

“Your digital plant library becomes social content and 
can be used for marketing 
and education,” says Tracy 
Blevins. “It’s also exciting to 
know that our website can 
help arboreta and public plant 
collections meet requirements 
for accreditation, certifications 
and grant funding.”

Large users include the Anna 
Scripps Whitcomb Conservatory 
in Detroit, collections managed 
by Virginia Tech’s horticulture 
program, the University of 
Puget Sound in Washington 
and many more.

Managers of these 
landscapes prefer the 
interactivity Plants Map tags 
and signs offer over traditional 
signage. The QR codes on the 
signs allow visitors to use their 
smartphones to learn more 
about the plant.

An Evolving Digital Solution
Plantsmap.com now offers e-commerce solutions to 

businesses that sell plant-related products. The company 
has forged partnerships that will allow it to provide digital 
advertising and many other capabilities to businesses within the 
horticulture industry. 

“We’ve spent the past several months building tools that 
the horticultural industry has indicated it needs to grow its 
customer base,” says Chris Muldrow. 

Plants Map is working with Master Nursery Garden 
Centers, a multi-million-dollar cooperative of more than 550 
independent garden centers, and is beginning to provide these 
tools to its members.

Plants Map was featured in the June 2016 issue of Botanic 
Gardens Conservation International’s magazine for its use by 
the University of the District of Columbia to document the 
school’s work to find sustainable solutions for growing food in 
urban areas.

“When you have so much enthusiasm and adoption all over 
the country from people and organizations you don’t even 

Echinacea with Plants Map sign at the University of the District of 
Columbia gardens.

Tri-entrepreneurs spanning 
the globe mapping plants

Mapped utility-friendly trees at Hampton Roads Agricultural 
Research and Extension Center. This is one of 5 utility-friendly tree 
research arboretums across the state, formerly part of the Look Up 
Virginia! marketing campaign. Continued to page 16
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know, you feel you are doing something good,” Tracy Blevins 
said. “We’d love to see even more pins on our community map 
in the Fredericksburg area, too.”

Collaboration on the local level 
One of Plants Map’s most notable local partners has been 

Rappahannock Goodwill Industries. Plantsmap.com moved 
into RGI’s Collaboration Zone in January, and RGI workers now 
handle all aspects of manufacturing and shipping of Plants 
Map’s plant signs and tags.

“Goodwill’s employees have learned to use our computers 
and laser engraver and are now an integral part of our 
production process,” says Bill Blevins. “From day one, we’ve 
tried to build everything with scaling the business in mind. The 
RGI partnership is a perfect fit.”

Reaching a new generation of garden customers
Earlier this summer, Bill and Tracy Blevins traveled to 

Columbus, Ohio, to attend AmericanHort’s Cultivate16 
conference, the largest horticultural industry conference. This 
year’s event rolled out a major effort to reposition the industry, 
which came of age in the 1980s, to attract a new generation 
of customers.

AmericanHort is urging its members to list their plants and 

products online to serve today’s research-driven shopper. Sellers 
need a mobile-friendly platform that allows customers to shop 
online and includes a social media component. 

“We were amazed listening to all of this, because we do 
every single one of these things,” Bill Blevins said. 

It all came full-circle when Bill Blevins was taking a break 
at the conference and pulled up plantsmap.com on his 
smartphone. The website’s mapping capabilities displayed 
green pins nearby, indicating he was close to plants mapped by 
one of the site’s users. 

A closer look revealed that the Nationwide Insurance 
corporate headquarters, across the street from the convention 
center, had plants listed on Plants Map.

Nationwide’s building manager gave Blevins a tour of the 
company’s campus, filled with 44,000 tropical plants, and said 
Nationwide is interested in cataloging plants on all of its U.S. 
campuses on Plantsmap.com. 

When the Blevins got home, a large order for plant signs 
from Nationwide awaited them.

That order was filled and a box was shipped to Nationwide’s 
Ohio campus, one of many boxes of signs Plants Map has 
shipped around the country that were made right here in 
Fredericksburg, VA. 

Plant Mapping cont’d  Continued from page 6
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